
We can’t talk 
about privacy 
without 
developers. 
 Discussing the evolving developer conscience in 2020. 



If you are 21 
today, your data 
has been for sale 

since you were 11. 

 



If you’re a 
developer, you 
know where this 
data goes. 

Wouldn’t you 
like to build 
differently? 



I’m Olivia Vahsen. 
 
 @ovahsen 

Building Different = 
Building with privacy  



2.4 BILLION MODIFICATIONS PER MONTH 





We remap Berlin every 20 minutes 



How  ? 
 



  

Data is the new currency. 

 

If something is free, then 
the price is your personal 
information. 

 



  

“If you get something for 
free, people are happy, but I 

think there is a growing 
consciousness that perhaps 

free has a price and that 
price may be a little bit too 

high. Privacy is key.” 
 

-Corinne Vigreux, TomTom co-founder 



  

57% of site viewers believed 
that the state of  having a 
privacy policy at all meant 
that their data was not 
stored or sold.  

 
And only 1% clicked on that policy at all. 

Source: A Study of Web Privacy Policies Across the Web , UT Austin 



  

Who is steering this 
conversation? 

  

 Developers are responsible for implementing 

solutions laid out by press/media guidance, 

leadership, and other direction.  

 

They make final decisions, at the code level, 

about what data fields are necessary and which 

are optional.  



Why do I care? 

 
 

13% of studied websites collect data 

of users under the age of 13. 

 

 

Source: A Study of Web Privacy Policies Across the Web , UT Austin 



Why should we care? 

 
 

How should the community expect these 

young people entering university/the 

workforce to treat user data ethically when 

they’ve been immersed in a world of data-as-

currency?  

 

 



“Why do 
they need to 
know my 
age for me 
to listen to 
music?” 

 

 



How do we change how 
the community interacts 
with privacy? 

 

 We start with developers. 

 

 



Required  

Vs. 

Optional data 
fields 

 

 



 

Allow 
developers to 
customize 
fields and  
eliminate 
unnecessary 
optional 
parameters 



Act as a conduit for ethical development 

TomTom has 
been GDPR 

compliant for 
over 15 years 



Increase 
Awareness   

 

Developers 
architect changes 

 



Won’t my data always be sold? 

 

 

This isn’t an engineering problem. 

 

 

At TomTom, we explain why certain data 
are necessary, we inform you of the when, 
how, and where – and use multi-step de-
identifying processes. 

 

 Developers who want to see a shift toward 
any substantial respect for privacy need to 
create this change. 

 

 



The world runs on data, 
but it doesn’t have to be 

a secret.   



Data privacy is not just 
leadership’s business 
or the business of the 
press, it’s everyone’s 
business.  



Thank you! 

 

developer.tomtom.com 

@ovahsen 

 

 


