
7 Steps to Great 

Developer 

Marketing Content  



Why Content Marketing 
for Developers ? 

CATCHY 



Your Editorial Mission 

 

We want to create and publish interesting, timely, and relevant stories for our target 

developer audience. Our editorial plan will call for the creation of content including 

technical and non-technical pieces. We aim to become a resource that educates and 

informs beyond the limits of our product and platform. We speak about things of interest 

to each stakeholder in our market demographic to earn their trust and the right to engage 

with them about our products. 

 

 



Step 1 - Agree Your Intent  

 

Developer Journey - Awareness - Education - Acquisition - Build - Nurture 

 
 

 

 

 

 





Step 2  - 
Cadence and 
Content Type. 
 
Your Editorial 
Mix  

 

 

 

 

 



Step 3 - Content Topics 

Monetization, Learning, 
Reach, Efficiency, 

Recognition 

DEVELOPER MOTIVES 

Industry Research, 

Insight, Opinions 

THOUGHT LEADERSHIP 

Developer Rewards, 

Advocates, Students 

PROGRAMS 

How-To’s, Demos, 

Tutorials, Code Samples  

SUPPORT 

Developer Spotlight 

COMMUNITY 

SDK, API, Testing 

PRODUCT FEATURES 



 

 

 

 

 

 

 



Step 4 -  Editorial Process 

// 08 

TIMELINE FLOW NOTES 

Catchy creates a content pitch doc that summarizes the topic, main points, call(s) to action, strategic fit, approximate reading time, any 
specific examples and any external resourcing requirements or assumptions. The pitch doc is basically a one pager.  

Client accepts pitch Client adjusts pitch as required 

For a content pitch that is moving forward, Catchy will create a skeleton of the specific content. This includes greater detail and organization 
around the main and supporting topics, examples and CTAs. Not a draft but outlines the ideas and supporting materials for the piece. 

Client rejects pitch 

Q: Do we require support from client resources to move forward? 

NO 

Catchy proceeds to create a release candidate 
content draft if there is no coordination of client 

resources to create the content. 

YES 

Catchy proceeds to draft the Catchy specific 
content elements and coordinates with client on 

the other resources 

Client 
accepts 

Client 
adjusts 

Client  
rejects 

Client 
accepts 

Client 
adjusts 

Client  
rejects 

Iteration between Catchy editing and client adjustment until convergence on a final draft. 

Publication 

2 weeks 

48-78 hours 

7-14 days 

(content type dependent) 

24-48 hours 

Stage 1 it makes more sense to talk in 
terms of numbers of content pitches or 
frequency of content pitches rather than 
thinking in terms of specific timelines. 

Stage 3 will have different timelines 
according to the content type; rough 
thinking is that these will likely fall in the 48 
to 72-hour range. 

Stage 5 will also depend on the content 
type, but estimate between 7 and 10 days 
for written materials, 10 to 15 days for 
design-oriented content. 

Stage 7 will depend on content type. For 
written materials and reasonably small 
adjustments the turnaround time ought to 

be 24-48 hours. For large-scale changes to 
the document message or structure we 
move back to 5.  

Client accepts pitch Client  adjusts pitch as required Client rejects pitch 



Step 5 - Channel Selection    

 

 

 

 

 





Step 6 - Agree on KPI   

 

 

 

 

 



 

 

 

 

 



Step 7 - Execute and Measure  

 

 

 

 

 





 
Find Catchy and our partner Weavr at 

 
 

 Booth 201 
 

 
 
 
 

richard@catchyagency.com 
 
 




